
As most of us know, when a consumer purchases a new major appliance, office
equipment, some types of residential heating and cooling equipment and even
home electronics, the Energy Star label often plays a big role in the purchasing
decision. Energy Star is a voluntary labeling program introduced by the U.S.
Environmental Protection Agency (EPA) that is designed to promote energy-effi-
cient products and to reduce air emissions. 

The Energy Star program has been a great success and, since its inception in
1992, has grown to incorporate over 35 product categories. To most consumers
an Energy Star label means that the product will deliver the same or better per-
formance as comparable models without the label while using less energy and,
importantly, saving money.

�This [success of voluntary programs] demonstrates the power of personal choice.
From light bulbs to entire homes, people purchasing energy efficient products were
able to protect the environment and save money. Our corporate partners, too, are
demonstrating that helping the environment can help their bottom line.� 

� Mike Leavitt 
EPA Administrator

o, how about an energy/environmental label for wood stoves? The concept
recently captured the attention of the EPA, and is now referred to as the
Green Label Wood Stoves Project. However, some people in the hearth

industry question the concept�s efficacy for wood stoves and are being very cau-
tious. Because OMNI Consulting Services and its sister companies, OMNI Envi-
ronmental Services and OMNI-Test Laboratories, have been in the wood stove
testing and research business since 1979, and that line of work probably will remain
one of our mainstays in the foreseeable future, we decided to get opinions from
both sides. 

To do this we interviewed the key players in the EPA, as well as John Crouch,
director of Public Affairs for the Hearth, Patio & Barbecue Association (HPBA).
Four EPA staff members were interviewed. They were as follows: Karen Blan-
chard, the Program Implementation and Review Group leader, is the manager for
numerous regulatory and voluntary projects, including this project and others that
are being explored for wood stoves; Larry Brockman is the team leader for the
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The EPA is considering a Green
Label program for wood stoves.
It would be similar to that agency’s
Energy Star programs, and could
become a basis for increased
change-outs of older stoves.

S

A GREEN LABEL
for Wood Stoves?
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Wood Stove/Smoke Reduction Initiative
that is now under consideration; Gil
Wood is the staff lead for the poten-
tial voluntary Green Label Wood Stoves
Project; Mike Toney is the staff lead
for the consensus efficiency test method
for wood stoves and consensus emis-
sion test method for fireplaces. 

First we interviewed the EPA staff.

OMNI: Could you provide an overview
of the proposed program for Green Label
Wood Stoves?

LARRY BROCKMAN: �The Green
Label Wood Stoves program actually
is part of a larger effort our office has
recently started. We have begun a Vol-

untary Wood Stove/Fireplace Smoke
Reduction Initiative aimed at improv-
ing public health from exposure to
wood smoke. As Hearth & Home read-
ers know, wood smoke is made up of
a complex mixture of toxic gases, such
as benzo(a)pyrene, and fine particles. 

�In the last several years, there has
been heightened concern regarding
health effects of fine particles. We feel
there are opportunities to partner with
a variety of stakeholders to help address
fine particles and toxic pollutants with
this overall initiative, especially in areas
where communities may be interested
in voluntary measures. We hope this
will reduce the need for additional reg-
ulations in some areas.  

�We have spoken with a number of
stakeholders, including the Hearth, Patio
& Barbecue Association, to determine
what EPA should include in our initia-
tive. As a result, we are considering the
following: a new Fireplace/Wood Stove
web site geared toward consumers, com-

munity groups and regulators; a Ready-
to-Go Media Outreach Package for the
media to use during pre-wood stove/fire-
place burning seasons and pre/post-storm
news events, and more wood stove
change-out programs, recognizing this is
where we can make the biggest differ-
ence for the environment if we can imple-
ment it nationwide. 

�We believe the Green Label Wood
Stoves program could have direct bene-
fits as consumers choose the �greenest�
stoves, and also could help generate more
enthusiasm and interest in the change-
out programs. Also, we are participating
with HPBA, individual fireplace and
wood stove manufacturers, NSPS (New
Source Performance Standards)-accred-
ited wood stove testing laboratories, and

others via an ASTM (American Society
for Testing and Materials) committee to
develop a consensus test method for test-
ing fireplace emissions.� 

OMNI: What is the purpose of the
proposed program specifically for Green
Label Wood Stoves?

KAREN BLANCHARD: �It�s a lit-
tle premature to call this a proposed
program. It is really a concept we are
exploring. The most important reason
for the program would be to take
another step in protecting the health
of people who are now breathing
unhealthy air. If we can do this in a
way that provides an incentive for man-
ufacturers by energizing the market,
that provides an incentive for the con-
sumer by providing information about
the most efficient and least polluting
stoves available, and this results in less
air pollution in a non-regulatory way,
then this will be a success.� 

OMNI: How did the EPA get inter-
ested in the concept of Green Label
Wood Stoves?

GIL WOOD: �Fine particulate is a
big health issue, and we were looking
for good, voluntary programs that could
possibly help communities get ahead of
the curve, as they may need additional
fine particulate emission reduction mea-
sures to attain the new fine particulate
ambient air quality standard. We were
especially looking for ideas that could
use the power of the marketplace to both
help protect public health and potentially
help small businesses. 

�The Research Triangle Park area in
North Carolina suffered a bad ice storm
in December of 2002. During the storm,

there were massive power outages and
a lot of wood smoke in the air, because
many people were burning their wood
stoves and fireplaces. At the time, there
was non-stop attention given by the media
to the power outages, and there were a
lot of op-ed pieces about portable gen-
erators and people looking for alterna-
tive ways of heating their homes, including
wood stoves and fireplaces. 

�We wondered if there might be ways
to use the power of the media to help
wood stove and fireplace users under-
stand the air pollution impacts of how
they operate their wood stoves and fire-
places, and how they can make a dif-
ference for  the environment by
purchasing greener stoves and using
best practices for burning. 

�We took a quick look at some of the
available fine particulate emission inven-
tory data, and wood stoves were high on
the list in several areas. So this effort
seemed to be a good candidate for a
voluntary program, i.e., it could help

“We believe the Green Label Wood
Stoves program could have direct
benefits as consumers choose the
‘greenest’ stoves, and also could
help generate more enthusiasm and
interest in the change-out programs.” 

— Larry Brockman,
Environmental Protection Specialist,

Office of Air Quality Planning and Standards



consumers understand what their actions
were doing in terms of emissions, so
they could make the right choices. It
also would use the power of the mar-
ketplace to reduce these emissions and,
in this case, help the consumer�s pock-
etbook by reducing the amount of cord-
wood they would consume by owning
a more efficient wood stove.�

OMNI: What do you see as the pros
and cons of the program, both for the
nation and for the hearth industry?

WOOD: �The huge pro is that the
industry will market higher efficiency,
lower emitting appliances. There are
estimated to be about 9.6 million wood
stoves in the U.S. and, of those, only
about one million are NSPS-certified.

Getting people to move to cleaner stoves
will be a great thing for the nation; it
will reduce overall emissions. The big
advantage for industry will be the poten-
tial to sell more stoves.� 

Ed. Note: Industry's best estimate is that
there are 9.6 million wood stoves in place
in the U.S., plus 7.1 million woodburn-
ing fireplace inserts, for a total of 16.7
million woodburning heating appliances.
Of these, approximately 2.4 million are
NSPS-certified.

OMNI: Do you see it as a voluntary
or mandatory program for wood stove
manufacturers?

WOOD: �Absolutely voluntary! We
see great value in partnering with
industry to move the marketplace to
cleaner technology wood stoves. We
have had great success with the Energy
Star program, and that may be a good

model for this project. I would like to
add that this has nothing to do with the
NSPS certification; this would be a
completely separate, voluntary program.�

OMNI: If the program is developed
in consensus with the hearth industry,
how do you pragmatically foresee
working with representatives of the
various manufacturers and the HPBA?

WOOD: �I foresee that there will be
lots of telephone conversations and
meetings as resources and time allow.
Travel budgets are tight for us right
now. We are planning on participat-
ing in the Anaheim trade show, so we
will be there to participate in a ses-
sion; we also will take time to talk
with individual companies. 

�I foresee lots of open discussions.
It is going to be very important for
us to get input from industry, because
it is not us, but industry, that has the
knowledge and capabilities to design
and market the green stoves. We have
had good success with other volun-
tary wood stove programs, e.g., EPA
Region 5 has worked with industry on
a very successful change-out program.�

OMNI: How similar might the pro-
gram be to the Energy Star program
currently used with other appliances?

WOOD: �It is still early in the con-
ception phase and there are still lots
of things to be determined, but it is
a possible option to have a very sim-
ilar program. The EPA is very happy
with the Energy Star program; it
would be a good model for the Green
Label Wood Stove program. Indus-
try is also very happy with the Energy

Star program; it is good business for
manufacturers. There will be a dis-
cussion about relative rankings and
criteria set.�

OMNI: If the program were to be
put in place, what group within the
EPA most likely would administer it?

WOOD: �It is a little too early to
tell; we are still trying to determine
what the program will be.� 

OMNI: If EPA makes the decision
to implement it, when do you esti-
mate it might be in place? I know this
is a difficult question.

WOOD: �It is pretty tough because
we don�t know what the program will

be. It would be at least two to three
years to really get the program in
place. There will be lots of advance
notice for the industry to look at
designing and producing stoves that
would achieve the Green Label. Per-
haps there would be some phasing in
of the program. 

�One-on-one conversations with
manufacturers have indicated that there
are some very, very good stoves that
are either on the market or that could
come to the market very soon. We
want as many of these small-business
manufacturers to participate in this
process as possible.�

OMNI: Has the EPA considered
including wood-fired furnaces, wood-
fired boilers, masonry heaters and pel-
let stoves in the Green Label program?

WOOD: �Right now it seems to make
sense to include pellet stoves because

50 HEARTH & HOME MARCH 2004

h
e

a
rt

h
marketing

“I think the bottom line is this.
If it does not work for the
manufacturers, then it’s not
going to work for us.”

— Karen Blanchard 
Program Implementation and Review Group Leader

EPA Office of Air Quality Planning and Standards 



they are known to be efficient and
produce low emissions. As for the
others, we have no specific plans to
include them at this point. We would
welcome their manufacturers� input
in this project, but those appliances
are not what we are looking at this
time. We have to focus our limited
resources.�

BLANCHARD: �In the future, after
we have better defined this program, we
may examine the other appliance types.�

OMNI: What might the criteria be for
a Green Label Wood Stove?

WOOD: �Efficiency and emissions
will be the starting point. It will be a
challenge to address this to every one�s
satisfaction; at this point we want to
gather information and explore it.�

OMNI: How would the EPA deter-
mine what the target thresholds would
be for efficiency and air emissions for
the program?

WOOD: �Using the Energy Star model
for this project, and as a starting point
for discussion, the concept might be to
look at the best 10 percent. That would
encourage the other 90 percent to move
up in performance.�

BLANCHARD: �We could end up
with another percentage. We would be
interested in hearing from our stakeholders
on ideas that they have for a criterion.�

WOOD: �The advice from the Energy
Star people is to shoot for a percent-
age, like 10 percent, and that would
encourage the marketplace to move to
the best stoves.�

BLANCHARD: �If it ends up vali-
dating the status quo, I�m not sure that
we will have advanced the goal of a
cleaner environment.�

WOOD: �I think the green labeling
may increase the enthusiasm about a
change-out program, which is another
effort we have underway.�

OMNI: As you know, there is con-
cern about efficiency in that there have
been a number of ways to measure and
report it, but none of them has been con-
sidered �the� way to measure efficiency.
Also it has been argued that none of

them, including the Canadian Method
B415.1-00, produce efficiency values that
are representative of real-world, in-home
efficiencies. What are your thoughts on
these concerns?

WOOD: �Yes, we are aware of the sit-
uation and we want to talk about it fur-
ther. The information that is coming to
us seems that the Canadian method is a
good starting point for those discussions.
There seems to be agreement among test
labs and some of the manufacturers that
it is a good starting point. It is not nec-
essarily what real life would be, but we
need to talk about it further. 

�It is definitely an improvement on
the default, which is no efficiency test-
ing at all. And as far as real world vs.
laboratory, if we could get good consis-
tency then the relative rankings should
be valid even if the absolute values are
not correct. 

�Let me give you a couple of exam-
ples that are familiar to most of us: auto-
mobiles and refrigerators. When EPA
first established automobile gasoline
mileage ratings, there were many tech-

nical concerns about a lab dynamome-
ter test under very precise driving con-
ditions not being representative of the
real world and the many varying ways
that individuals drive, i.e., different
speeds, jack rabbit starts, riding with a
foot on the brake pedal, etc. Now almost
everyone accepts that, for a given dri-
ver, the numbers provide credible rank-
ings among vehicles even though the
individual driver may or may not get
the absolute EPA mileage. 

�Similarly, although Energy Star effi-
ciency ratings strive to be as represen-
tative of the real world as possible, and
do provide credible relative rankings,

they do not take into account the home-
owner who opens his refrigerator 100
times a day and leaves it open while
he does other things.  Nevertheless, for
a given consumer�s practices, the rela-
tive rankings are credible. 

�This is probably a good time for
me to also mention that the Voluntary
Wood Stove/Fireplace Smoke Reduc-
tion Initiative includes a substantial
effort toward consumer education regard-
ing operating practices that affect emis-
sions and efficiency. We hope this will
help all users to be aware of their prac-
tices and that there will be smoke reduc-
tions due to improved burning practices. 

�We want to make sure we have a
credible test method that people will
believe and trust, and that will give the
consumer the right information so he
or she can make the right choice for
their situation. Discussions are open;
maybe we would have different rank-
ings for hardwoods and softwoods.�

OMNI: Similarly, it is generally
believed among engineers and scien-
tists who have worked with wood stoves
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“It is definitely an
improvement on
the default, which
is no efficiency
testing at all.”

— Gil Wood 
Environmental Engineer

EPA Office of Air Quality Planning and Standards



that the particulate emission rates pro-
duced by the test methods 5G, 5H and
28 in support of the New Source Per-
formance Standards (NSPS) are not rep-
resentative of emission rates of wood
stoves in real-world usage in homes. How
might this issue be addressed?

WOOD: �That is not a part of this
effort; this is a voluntary project not
a regulatory project, so we are not
getting involved in changing the NSPS
methods.�

MIKE TONEY: �It is too early to
tell if we would use the NSPS certi-
fication values for ranking. There may
be additional variables taken into
account, but at this point those values
are all we have for a starting point.�

OMNI: Wood stove usage in homes
is very variable. There are different
chimney heights and chimney config-
urations, homes are located at different
elevations and in areas with different
heating demands, different tree species
are used for fuel, cordwood is seasoned
differently from home to home and
homeowner burning practices are sim-
ply a matter of preference. All these
variables affect efficiency and air emis-
sions. Is this inherent variability impor-
tant and, if so, how might it be taken
into consideration?

WOOD: �These are all factors to con-
sider when designing this potential pro-
gram; it is part of the challenge that
we design a program that appropriately
considers these factors. The preliminary
feedback I am getting from industry is
that good standardized test methods can
at least give us an initial ranking that
gets us toward the right answer. We
want to discuss this further with the
labs and manufacturers.�

BLANCHARD: �I want to empha-
size that we are still early in the con-
cept development phase.�

Upon completion of our interview with
the EPA staff, we turned our attention
to the hearth industry. We talked with
John Crouch, a spokesman for the HPBA.

OMNI: HPBA has been interacting
with the U.S. EPA on their proposed
program for Green Label Wood Stoves.
Could you discuss what the HPBA has
done so far and your understanding of
the purpose of the program?

CROUCH: �We became aware of this
proposed project at a meeting in August,
which we had called to talk about the
ASTM fireplace project. Our response
has been consistent. First, that the EPA
should talk to all of our manufacturers.
We think they are getting ready to do

that. We hope they will be able to come
to the show as they intend, and speak
more directly with a wide variety of
manufacturers. That way they will have
a good cross-section of input. 

�We have participated in a few of
their conference calls and our under-
standing is that the project is still being
thought through. I do understand that
there is an interest in generating some
additional excitement in the media and
the general public around EPA-certi-
fied stoves by attempting to delineate
some that are better then others.�

OMNI: What might be the pros and
cons of the proposed program for the
hearth industry?

CROUCH: �I think the pro for the
industry is that the EPA is finally pay-
ing attention to their own NSPS in a
way that they have not really been able
to do in over 10 years in the context
of helping get the word out to con-
sumers. I recognize that has a lot to do
with the resources that the agency has
had to devote to the MACT (Maximum
Achievable Control Technology) stan-
dards, which is coming to a close now,
leaving more resources for people to
work on other things. 

�The pro aspect is that the agency
and the industry are having this dis-
cussion about how to accelerate the
change-out program, if a program like
this (Green Label) should be a part of
that effort, and could this program even
be created. It is too bad we did not
have this conversation 15 years ago,
but let�s have it now. 

�The con is that the hearth industry
could spend a fair amount of resources
and then encourage consumers to pay
more for stoves that might not be that
much different than the stoves being
built today. Also that the industry and
the EPA could get so caught up in the
creation of this program that we would
use resources that really need to be
focused on change-outs. 

�All of this for a program that I
doubt will change wood stoves very
much.  There may be some t iny
increases in efficiency that could be
harvested here and there, but the
increases might be so modest as to
almost be an embarrassment to the
agency. I don�t have data to confirm
this, but that�s my gut feeling.�

OMNI: Do you think it might increase
or decrease the sales of wood stoves?
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CROUCH: �I think it would have a
very modest impact on the sale of wood
stoves. I don�t think, in and of itself,
it is a message that will move the
change-out issue. After all, certified
stoves already use 25-33 percent less
wood then existing wood stoves, and
that fact has not gotten every one to
change the old stoves out.

�It is going to take a lot of differ-
ent approaches to get what we all seek,
which is change-out. Again, that is one
of my concerns, that we will spend a
lot of energy on a program that could
have disappointing impacts in relation
to the amount of energy spent on it.�

OMNI: Do you think it might add sig-
nificantly to the development cost of new
wood stove models?

CROUCH: �It might. I don�t think we
know because we don�t know what the
goal would be. If the EPA were suc-
cessful in coming up with something
blindingly simple, then it might not add
cost, but that takes a lot of understand-
ing of how we develop and build wood
stoves. It is always hard to make these
things simple.�

OMNI: Do you think it might add sig-
nificantly to the consumer�s cost for a
wood stove?

CROUCH: �Perhaps not for a wood
stove, but it might for the cost of their
chimney. The wood stove is only part
of the system. It is certainly possible,
under this type of program, that a higher
efficiency wood stove, perhaps only a
few percentage points higher, would be
even less forgiving of existing chimneys
than EPA-certified wood stoves currently
are. When a stove is less tolerant of a

chimney in a home, it does not work as
designed, so the installation of a new,
lined chimney is one way consumers�
costs could increase.�

OMNI: If the program were to be put
in place, would it be appropriate (or fea-
sible) for the HPBA to lobby state and
local tax authorities to provide a tax credit
associated with the purchase of a Green
Label Wood Stove?

CROUCH: Sure, it would be appro-
priate, but would it be feasible? There
are lots of states right now with deficits,
so it may not be feasible. If the EPA
thought it was appropriate to lobby the
states, we would certainly join them. But
the lead would have to come from the
EPA. Again, we could do this thing, and

stoves could become a little bit more
efficient, but it might not make any dif-
ference in the change-out of stoves.�

OMNI: There are a number of tech-
nical issues regarding how to realisti-
cally measure efficiency, how to
realistically measure air emissions of
particles, and how to take the variabil-
ity in wood stove usage among homes
into consideration. Has the HPBA eval-
uated these issues and will it make rec-
ommendations to the EPA?

CROUCH:  �That�s an understatement!
A good example of the technical diffi-
culties is that, when the EPA focused on
efficiency at the close of the NSPS
process, they were unable to come up
with a simple, workable method. The
issue of variability in home use is the
crux of the problem; there are too many
variables in the net delivered efficiency
caused by the combination of wood

stove/chimney/operational variables to
make a simple efficiency value measured
in the laboratory meaningful. The oper-
ational variables, including all the fuel
issues, are at least as great as those of
the stove and chimney, and the opera-
tional variables will swamp any differ-
ences in efficiency from stove to stove
as measured in the laboratory. 

�When we produce an emissions
value, as mandated by the EPA, the
consumer has to take us at our word.
They have no way of knowing what
the real world emissions are or how
their emissions would compare with a
neighbor�s. But when it comes to effi-
ciency, the consumer thinks they can
tell a difference between stoves, based
on how much wood they use. Now
whether they can really tell is very

problematic, but they think they can
tell the difference. 

�What they will see is how much
wood they use, which is a very crude
and gross way to measure what is going
on. This kind of a focus, a Green Label
program, when applied to wood stoves
will give consumers the idea that the
only variable in determining efficiency
is the stove. They already have enough
problems with that type of simplistic
assumption, and such a program will
reinforce their inaccurate assumptions
about stoves. 

�The worst-case scenario I see com-
ing out of all this is that the industry will
spend a good deal of money and, with
the promotion of Green Label stoves by
the EPA, two consumers side by side
will each buy a new wood stove, one a
Green Label stove and the other not. 

�First of all, the actual difference in
efficiency in the laboratory is probably
rather modest, but consumers are going
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“The issue of variability in home use
is the crux of the problem; there are
too many variables in the net delivered
efficiency caused by the combination
of wood stove/chimney/operational
variables to make a simple efficiency value
measured in the laboratory meaningful.”

— John Crouch
Director of Public Affairs

Hearth, Patio & Barbecue Association  



to miss that. The consumers will expose
those two stoves to different conditions,
including chimney height, operations vari-
ables, fuel type, fuel storage and all those
other gross variables. But the perception
of those two families at the end of the
first year of owning those stoves will be
a function of those two woodpiles, which
may, or may not, meet the expecta-
tions created by the Green Label. 

�That will be a burden the program
will have to carry � either positive or
negative. Let�s hope positive, for both
the EPA�s reputation and the industry�s
reputation. But if it is negative, this
could set back the change-out of old
stoves, and that would be truly tragic.�  

OMNI: Has the HPBA formally or infor-
mally polled their membership to obtain
the consensus opinion among wood stove
manufacturers, distributors and retailers
on a Green Label Wood Stove program?
If so, do the people who make a living
from wood stoves think it is a good idea?

CROUCH: �No, it is just too early to
poll our members. I don�t think it is
appropriate to poll our membership until
they have heard directly from the EPA.

I think our staff�s inclination is that this
is going to be a long, hard road to pro-
duce something worth the amount of
effort involved.� 

OMNI: I know this is a difficult ques-
tion, but what do you see as the best
path forward for the hearth industry
on this issue?
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CROUCH: �I think the next step is for
the EPA to make this case directly to
the manufacturers. At that point the
manufacturers will tell the HPBA what
they want us to do. And the EPA will
decide how to respond to that.�

OMNI: I have a question that the EPA
staff specifically suggested I ask indus-
try. What would make a wood stove
Green Label attractive to industry?

CROUCH: �I suspect it might be
attractive if it were a simple program,
both to create the label and to com-
municate it to the public. There also
needs to be good solid data to show
that the label is truly predictive of real
world performance across a wide vari-
ety of households.�

It is clear from these interviews
that the EPA staff is more optimistic
regarding the outcome of a possible
Green Label Wood Stove program than
is the spokesman for the HPBA. It is
also clear that the HPBA and manu-
facturers of wood stoves need to famil-
iarize the EPA staff with some of the
subtleties associated with the wood
stove industry and the real-world use
of wood stoves, which may tend to
temper some of the optimism.  

On the other hand, it appears from
our prespective that a possible Green
Label Wood Stove program offers con-
siderable opportunities for the hearth
industry, and these opportunities should
be evaluated with an open mind.

It�s encouraging to note that, when
we asked the same �wrap-up� ques-
tion to both the EPA staff and the
HPBA spokesman, their responses were
very similar concerning the desired
outcome from this potential program
� the change-out of all uncertified
wood stoves in America. 

OMNI: Sometime in the future, say
five years, what would you like the
Green Label Wood Stove Project to
have accomplished; describe how you
would like it to be functioning?

CROUCH: �If there is a Green Label
for wood stoves in the future, I will
know that EPA did the hard work of
defining a process that was so ele-
gant, so simple, and yet so predictive
of real world performance that it con-
vinced a lot of very skeptical people,
and that the creation of this program
didn�t distract us from keeping our

eyes on our mutual goal, which is to
change-out all the old stoves in North
America.�

WOOD: �These �In five years I
would like to see the program accom-
plish adding extra enthusiasm to chang-
ing-out old wood stoves to cleaner
wood stoves that are the best, high-
est efficiency appliances available. I
would like to see a response from
industry and homeowners to make that

happen and, if we make a dent in the
nine million dirty, old wood stoves
out there, then we will have a reduc-
tion in emissions and improve the pub-
lic health. And we will have given
great opportunities to a lot of small
businesses to use the marketplace to
sell more wood stoves. Sounds like a
win-win to me.�

BLANCHARD: �I don�t know if
we can expect this in five years, but
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my hope is that, if we get rid of the
old clunker wood stoves, and get
enough really good wood stoves on
the market and into people�s homes,
we won�t need additional regulation
over the coming years. More impor-
tantly, the air quality will improve,
not only from the reduction of wood
stove smoke, but from other sources
as well, so that all Americans can
breathe healthy air.� 

When all is said and done, what
should the hearth industry be doing
regarding EPA�s concept of a wood
stove Green Label program? OMNI
can offer a few suggestions based on
the many hundreds of years of com-
bined wood stove experience shared
by its staff.   

The hearth industry should conduct
marketing research to see how much
difference a green labeled wood stove
will make to consumers. Will it really
make a difference in sales?  

Manufacturers of wood stoves
should start positioning themselves to
offer green products. This would
include testing the efficiency of wood
stove models with such standardized
methods as B415.1-00. There currently
are no certification requirements for
efficiency with their concomitant
costly paperwork and redundancy, so
the testing is not cost prohibitive.  

The manufacturers of masonry
heaters and wood-fired furnaces and
boilers need to provide EPA with data
and information. It would be impor-
tant for those involved with these
appliances to have them included in
the Green Label program. 

Finally, and importantly, the hearth
industry has a real opportunity to influ-
ence its own future. Every manufac-
turer, distributor and dealer of wood
stoves should contact one or more of
the EPA personnel mentioned here
and share their knowledge and con-
cerns.
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Nature has a way of building

reserves for survival during the

harsh winter. 

At Hamer Pellet Fuel, we realize

the value of planning ahead and

building a plentiful inventory.  In

fact, we start early to make sure

we’ll be ready when you need us.

That’s why we’ve been around for

all these years.  

A quality product, strict

testing and a commit-

ment to service.  Call us.

Don’t be left out in the cold.

w w w. h a m e r p e l l e t . c o m

(888) HOT ONES
4 6 8 - 6 6 3 7

We’re Ready.
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Direct Vent & Collinear
Termination Caps

Typical Direct Vent Installation

The Homestyle™ Advantage

Now you can finish your zero clearance
fireplace or fireplace insert installation
beautifully. The Homestyle� Collection is
the most innovative array of direct vent  and
collinear caps ever manufactured! Our patent
pending design features hidden wind protection with a traditional chimney
cap design. The Homestyle� Collection is available in multiple direct vent
sizes, collinear configurations and material types including aluminum,
100% copper and black powder coated aluminum. 

TESTED & LISTED!...Call for details.

� See us at Booth 4113 - 2004 HPBA Expo, Anaheim, CA �

Chase Cover Mounted Direct Vent

...where custom is standard

1-800-289-2446 • Fax 866-353-9329
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EPA Contacts
for More Information

Karen Blanchard
Program Implementation
and Review Group Leader
Office of Air Quality Planning
and Standards
Phone: (919) 541-5503
Blanchard.Karen@epamail.epa.gov

Larry Brockman
Environmental Protection Specialist
Office of Air Quality Planning
and Standards
Phone: (919) 541-5398
Brockman.Larry@epamail.epa.gov

Gil Wood
Environmental Engineer
Office of Air Quality Planning
and Standards
Phone: (919) 541-5272
Wood.Gil@epamail.epa.gov

Mike Toney
Environmental Engineer
Emission Measurement Center
Phone: (919) 541-5247
Toney.Mike@epamail.epa.gov

The mailing address for 
Karen Blanchard,
Larry Brockman and Gil Wood is:

Mail Code E-143-02
Program Implementation and
Review Group
Information Transfer and Program
Integration Division
Office of Air Quality Planning and
Standards
United States Environmental Protec-
tion Agency
4930 Old Page Road
Durham, NC 27709

The mailing address
for Mike Toney is:

Mail Code D-205-02
Emission Measurement Center
Emission Monitoring and Analysis
Division
Office of Air Quality Planning and
Stndards
United States Environmental Protection
Agency
4930 Old Page Road
Durham, NC 27709
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surements. Both authors can be reached at (503) 643-3788 or via
e-mail: houck@OMNI-Test.com or dbroderick@OMNI-Test.com..




